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MPs on Facebook

L

aunched in 2004, Facebook’s growth over the
last two years has been particularly rapid, seeing it overtake (and some might argue, re-

place) other social networking sites such as MySpace
and Bebo. As of March 2009, Facebook claimed to
have 17.8 million registered users in the UK, an increase of 19% over the previous quarter alone. Facebook now has over 200 million users worldwide and
that around half of them are active on a daily basis.
The Hansard Society has already identified MPs as
increasingly becoming adopters of social media and
it is no surprise that a number are now active on
Facebook. This short paper looks at a group of MPs
and how they are using this social networking platform.
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[Figure 2 – Primary purpose of Facebook page]
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Soliciting feedback
Facebook doesn’t just allow MPs to transmit information,
their ‘friends’ can post comments and feedback to them
too—positive or negative! A good example of this can be
seen here on the page of former Labour Cabinet Minister
Hazel Blears MP (~2,500 friends).

»

Merging with other social media

«

Jo Swinson MP (Lib Dem, ~1,500 friends) uses Twitter
to regularly update her Facebook page. Comments are
about topical political issues, reports on what she is
doing (including tweeting from PMQs) and replies to
others. Because she links her Facebook account to
Twitter, her status is normally updated many times a
day.

Engaging and responding
Conservative Andrew Rosindell MP (~4,500 friends) is a
less prolific Facebook user than the previous examples
but what he does do well is respond to comments and
questions that have been posted. Rosindell is one of the
very few MPs who appears to be actively engaging with
the public through Facebook.

»
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